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As American consumers play a greater role in the globalization of consumerism, the 

American Consumer Council’s (ACC) influence and importance continues to grow. We 

now have over 140,000 members in 22 countries. 

 

Annual Meeting: 

In compliance with our Bylaws, ACC held its annual meeting in San Diego on June 21, 

and elected four new directors to its Board of Directors.  

 

Compliance: 

ACC’s Board of Directors also authorized an internal compliance audit to ensure ACC 

met the full criteria set forth by the National Credit Union Administration (NCUA) with 

regard to ACC’s eligibility to become an associational SEG of federally-chartered credit 

unions. This audit was recently completed and ACC received an independent legal 

opinion stating ACC was “in full compliance with the NCUA’s requirements for 

associational SEGs.”   

 

Consumer Issues: 

The American Consumer Council (ACC) is pleased to report strong membership growth 

and an increase in revenue through September 1, 2013. Our continued success this year is 

due to four key initiatives: (1) the growth of social media which allows consumers to 

demands quality products and services from companies, and hold those companies 

accountable; (2) an improved economy; (3) the need for financial education among 

consumers; and, (4) the emergence of credit unions as a safe alternative to traditional 

banks that are deemed unfriendly to consumers. 

 

These are the key reasons ACC has experienced double-digit growth for five straight 

years. ACC continues to benefit from consumers’ frustration with banks, government and 

erosion of the American middle class. ACC also has benefitted from favorable publicity 

in its dealing with Smart credit cards, consumer advocacy, and our continued support of 

states’ attorneys general to hold mortgage companies and lenders accountable for illegal 

foreclosure and home loan practices. 

 

Membership: 

As of September 1, 2013, ACC experienced a membership growth rate of 11.2% resulting 

in the addition of 15,745 new members giving us a total of 140,318 members (accounting 

for attrition). This means ACC and its 46 state affiliate consumer councils far surpassed 

its annual membership goal of 138,000 members. 

 

ACC is also proud of its member retention rate of 94.2%. ACC currently has members in 

all 50 states as well as Europe, Asia, Puerto Rico, Guam, and the U.S. Virgin Islands.  

Some 56.1% of ACC members continue to come from individuals who consider 

themselves activists, advocates or mistreated consumers seeking redress through ACC. 

The balance of new members – approximately 43.9% -- are generated through our credit 

union affiliations. 

 



Also, some 68% of ACC members enjoy some credit union affiliation while 32% have no 

credit union affiliation or declined to state any affiliation. 

 

During the past year, ACC continued its global partnership with consumers through the 

International Consumer Council to combat identity theft, healthcare scams, oppose 

censorship of information on the internet, and challenge shoddy quality practices in the 

manufacturing arena. 

 

Also, ACC renewed its partnership with Transamerica and Visa to encourage 

consumers to use the valuable financial services offered by Transamerica and its agents 

through credit unions as well as the Visa credit card products.  

 

Credit Union Partnerships: 

ACC has also added several outstanding credit unions as part of its financial services 

network bringing the total number of sponsoring member credit unions to 50. We are 

pleased to welcome the following non-profit financial institutions to our growing list of 

outstanding credit unions that serve America’s consumers: U.S. Postal Service FCU, 

Oxon Hill, MD; US Alliance FCU, Rye, NY; CarePoint FCU, Anaheim, CA; PARDA 

FCU, Auburn Hills, MI; Tobyhanna FCU, Scranton, PA; and, GNO Federal Credit 

Union, New Orleans, LA; NAPUS Federal Credit Union, Alexandria, VA; HAPE Federal 

Credit Union, Lomita, CA; Princeton Federal Credit Union, Princeton, NJ; and, Bourns 

Employees FCU, Riverside, CA. 

 

Education: 

In 2014, ACC will offer a series of financial education webinars as well as podcasts that 

will be available to our members and partnering credit unions. ACC continues to partner 

with VISA ™ to promote its Practical Money Skills for Life as well as ACC’s 

TeenRich™ financial education program for junior high schools and high schools.  

 

Revenue: 

The American Consumer Council also experienced steady financial growth in 2012. 

ACC revenues grew by 6.1% and expenses increased by 5.2% allowing ACC to increase 

its reserves by more than $40,000. 

 

Awards: 

The American Consumer Council has continued its Friend of the Consumer Awards 

including recognition of two mortgage companies, CFS2 in Oklahoma, and Mortgage 

Marvel in Wisconsin. 

 
Also, ACC continues to promote its Green C™ Certification program, which recognizes 

companies and organizations for their environmental stewardship and Corporate Social 

Responsibility. This advanced criteria helps applicants assess their environmental 

standards, adopt stronger environmental practices, and demonstrate their Corporate 

Social Responsibility practices. This is a major step for ACC and it reflects our growing 

commitment to ensuring future generations will enjoy the natural resources of our planet. 

 



 
 

 

 

We are grateful to ACC’s members, staff and elected Board of Directors for their 

dedication to consumerism and for their support of ACC as we continue to build a viable 

organization that will educate consumers and champion the Global Consumer. 

 


