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Consumer Confidence Improved
in August
The Conference Board Consumer Confidence Index® increased in
August, following three consecutive monthly declines.
The Index now stands at 103.2 (1985=100), up from 95.3 in July.
“Consumer confidence increased in August after falling for three
straight months,” said Lynn Franco, Senior Director of Economic
Indicators at The Conference Board.
Consumers’ appraisal of current business conditions was more
favorable in August.
19.2% of consumers said business conditions were “good,” up from
16.3%.
23.2% of consumers said business conditions were “bad,” down
from 24.2%.
Consumers’ assessment of the labor market was mixed.
48.0% of consumers said jobs were “plentiful,” down from 49.2%.
However, 11.4% of consumers said jobs were “hard to get,” down
from 12.4%.
The Present Situation Index—based on consumers’ assessment of
current business and labor market conditions—improved to 145.4 from
139.7 last month.
The Expectations Index—based on consumers’ short-term outlook
for income, business, and labor market conditions—increased to 75.1
from 65.6.
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Watch Out for the New Dominant COVID BA.5
Omicron Subvariant

Written by:
The Missing Ink LLC
Coronavirus hit the world hard
in 2020. Since 2 years ago, the
virus itself has mutated half a
dozen times, changing the
symptoms of the infection
each time. The first round of
infections was met with high
fevers. Delta followed as the
first mutation and showcased
some of the most severe
symptoms that included:
·High fever
·Body aches
·Night sweats and chills
·Fatigue
·Dizziness
·Death
The
new
mutation
that
accounts for over 90% of the
country’s infection rate today
is referred to as the BA.5
Omicron Subvariant. Here are
the details of the new
infection variant:
How severe is BA.5?
BA.5 subvariant of omicron is
different from the original
omicron variant; however, it
has not mutated enough to be
classified as a new variant.
Delta, for example, was a
different variant of both beta
and omicron as the makeup
was
not
the
same
as
mentioned in prior infections.
BA.5 is the most contagious
variant of the COVID virus to
date.
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Although we do not know the
clinical severity of this new
subvariant, analysts state that it
is becoming more and more
difficult to compare variants and
subvariant severity in a realworld context. With a great
amount of the United States
population vaccinated and with
natural immunity, it is hard to
tell as the new subvariant is
evading prior immunizations
and immunity.
Do COVID-19 treatments still
work?
Vaccinations are still expected
to prevent severe disease and
death from all variants and
subvariants. Boosters can also
provide additional protection.
The booster—both shots—are
important for elderly and
immunocompromised people
to receive who are more
vulnerable to the disease.
Paxlovid is still considered to be
an effective means of treating
COVID,
according
to
Dr.
Anthony
Fauci.
Monoclonal
antibody therapies continue to
help people with infections and
so far are predicted to be
effective against BA.5.

Symptoms of BA.5 Omicron
Subvariant
BA.5 are showcasing different
symptoms than the original and
previous variants. People who
have contracted the virus have
stated the symptoms resemble
that of a cold or the flu. The
symptoms include:
·Runny nose
·Sore throat
·Back pain
·Fatigue
Loss of smell and taste is not as
common a symptom with the
omicron BA.5 subvariant. Top
analysts are asking the public to
continue getting vaccinated
and boosted as the winter
months are growing nearer.
If you have symptoms of
COVID, take a test and stay
home throughout the duration
of your illness. This helps protect
others from contracting the
disease and can prevent
unnecessary severe illness and
death in the vulnerable and
elder communities.
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U.S. consumers growing more confident
in August

After
a
harrowing
three
straight monthly decline in
U.S. consumer confidence, U.S.
confidence is beginning to
rebound
as
inflation
moderated and gas prices fell.
The Conference Board said
Tuesday that its consumer
confidence index rose in
August to 103.2 from 95.3 in
July.
The business research group’s
present situation index —
which measures consumers’
assessment
of
current
business and labor market
conditions — rose for the first
time since March, to 145.4 from
139.7 in July.
The board’s expectations
index — a measure of
consumers’ six-month outlook
for income, business and labor
conditions — rose from 65.6
last month to 75.1 in August.
Although inflation appears to
have moderated recently, the
cost for most things remain
much higher than they were a
year ago. The government
reported earlier this month
that consumer prices jumped
8.5% in July compared with a
year earlier, down from a 9.1%
year-over-year
increase
in
June. Inflation was unchanged
from June to July, the first
time that has happened after
25 months of increases.
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Since
March,
the
Federal
Reserve has implemented its
fastest pace of rate increases in
decades to try to curb fourdecade high inflation, which has
punished
households
with
soaring costs for food, gas, rent
and other necessities. The
central bank has lifted its
benchmark rate by 2 full
percentage points in just four
meetings, to a range of 2.25% to
2.5%.
Last week at an annual
economic
symposium
in
Jackson Hole, Wyoming, Federal
Reserve Chair Jerome Powell
said that the U.S. central bank
will likely need to keep interest
rates high enough to slow the
economy “for some time” in
order to tame the worst inflation
in
40
years.
Powell
has
acknowledged the increases will
hurt
U.S.
households
and
businesses, but also said the
pain would be far greater if
inflation were allowed to fester
and that “we must keep at it
until the job is done.”
Analysts reveal that August’s
improvement
in
consumer
confidence may help support
spending; however, inflation and
additional
hikes
in
rates
currently still pose risks to
economic growth in the short
term.
Although problems with airline
flight cancellations are at an alltime high, purchasing intentions
increased after a July pullback,
and vacation intentions reached
an 8-month high.

The gauge is yet another sign
that the country’s worst inflation
in four decades has peaked and
is now on the decline. However,
the Federal Reserve is not yet
through with its historically
aggressive rate hiking cycle,
which has started to make
cracks in the economy.
More than 19% of consumers
said business conditions were
good this month, up from 16.3%
last month. Fewer consumers
also reported that business
conditions were bad.
Much of the greater
confidence
was
likely
attributable
to
declining
gasoline prices. In June, fueled
by the war in Ukraine, the
average price for a gallon of gas
breached $5 for the first time in
history. Since then, prices have
tumbled, with the average price
now pegged at $3.84, according
to AAA.
The number of job openings
also ticked up in July after three
straight months of declines,
another good sign for the labor
market, which has insulated the
economy from some of the pain
stemming from the Fed’s
aggressive rate hiking.
“Reducing inflation is likely to
require a sustained period of
below-trend growth,” he said.
“Moreover, there will very likely
be some softening of labor
market conditions. While higher
interest rates, slower growth,
and
softer
labor
market
conditions will bring down
inflation, they will also bring
some pain to households and
businesses.”
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U.S. consumer spending ticks upward in August;
monthly inflation slows considerably

U.S. consumer spending barely rose in July as a
drop in gasoline prices weighed on receipts at
service stations, but monthly inflation slowed
down considerably, which could give the Federal
Reserve room to scale back its aggressive
interest rate hikes.
Though the report from the Commerce
Department on Friday showed a modest gain in
personal income last month, wages increased
strongly, which could help to underpin
consumer spending and keep the economy
growing, though moderately.
The slowdown in inflation is likely to be
welcomed by Fed officials. Fed Chair Jerome
Powell is due on Friday to address the annual
Jackson Hole global central banking conference
in Wyoming and could shed more light on how
much further U.S. borrowing costs need to rise.
The Fed has hiked its policy rate by 225 basis
points since March.
Consumer spending, which accounts for more
than two-thirds of U.S. economic activity, edged
up 0.1% last month. Data for June was revised
slightly down to show outlays advancing 1.0%
instead of 1.1% as previously reported.
Economists polled by Reuters had forecast
consumer spending would gain 0.4%.
The national average gasoline price dropped to
about $4.27 per gallon in the last week of July
after hitting an all-time high just above $5 in
mid-June, according to data from motorist
advocacy group AAA. While that freed money for
spending elsewhere, it hurt sales at service
stations.
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As a result, spending on goods fell 0.2% after surging
1.5%. That partially offset a 0.3% rise in spending on
services.
A moderate pace of consumer spending in the
second quarter helped to blunt the drag on the
economy from a sharp slowdown in inventory
accumulation caused by supply chain bottlenecks.
Gross domestic product contracted at a 0.6%
annualized rate last quarter after shrinking at a 1.6%
pace in the first quarter.
ECONOMY STILL GROWING
The economy is, however, not in a recession. When
measured from the income side, the economy grew
at a 1.4% pace, slowing from the January-March
quarter's 1.8% rate, the government reported on
Thursday.
Though the Fed's aggressive monetary policy
tightening has raised the risk of an economic
downturn, there is cautious optimism that it could
slow the pace of its rate hikes if inflation continues
to moderate.
The personal consumption expenditures (PCE)
price index dipped 0.1% last month, the weakest
reading since April 2020, after surging 1.0% in June.
In the 12 months through July, the PCE price index
increased 6.3%. That was the slowest year-on-year
rise since January and followed a 6.8% jump in June.
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How Deadly Is Monkeypox? U.S. Reports First
Death

Monkeypox has claimed its first victim in the
United States. Texas reported the first
monkeypox death in the country this past
Tuesday, causing alarm amongst other states.
"Texas confirms first death of a person with
monkeypox. The case is under investigation to
determine what role monkeypox had in the
death. Monkeypox is a preventable disease that
spreads through close contact with an infected
person," the Texas Department of State Health
Services (DSHS) tweeted Tuesday morning.
The DSHS described the victim as an adult who
lived in Harris County and was "severely
immunocompromised." The death comes as the
infection continues to spread across the country
and vaccination efforts are ongoing. As of 5 p.m.
Monday, there had been 18,100 cases in the U.S.,
according to the U.S. Centers for Disease Control
and Prevention (CDC).
The viral infection--like COVID--is not
considered to be fatal for most people,
according to the CDC. More than 99 percent of
people who become infected with monkeypox
are likely to survive. But certain populations may
be more susceptible to serious or fatal illness
from the infection.
People with weakened immune systems,
children younger than 8, people with a history of
eczema and people who are pregnant or
breastfeeding might be more likely to become
seriously ill or die from the infection, according
to the CDC.

NEWS & VIEWS

The CDC has reported 15 other deaths from around
the world.
The monkeypox virus is part of the same family as
the variola virus, which causes smallpox. Monkeypox,
however, has more mild symptoms, according to the
CDC. Its first human case was recorded in 1970 and
has previously been reported in several central and
western African countries before the recent
outbreak.
People who become in infected may get a rash
that could be on or near their genitals, hands, feed,
chest, face or mouth. The rash initially may look like
blisters or pimples and will go through several
stages before healing.
Symptoms typically start within three weeks of
exposure, and the illness typically lasts two to four
weeks, according to the CDC. Other symptoms may
include a fever, chills, swollen lymph nodes,
exhaustion, muscle aches, headaches or respiratory
symptoms.
How to Prevent Monkeypox Spread
The CDC offers several ways to avoid contracting
monkeypox. The virus spreads through close contact
including sexual intercourse, intimate contact and
other direct contact with monkeypox rashes. People
are advised to avoid close contact with people who
have a rash, avoid contact with objects used by
people with the infection and to properly wash their
hands often.
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Continued
Anybody can become ill with the virus, regardless of
sexual orientation and gender identity, though early
cases in the U.S. were concentrated in gay and
bisexual men. It is also not considered to be a
sexually transmitted disease, according to the CDC.
Despite this, misinformation has spread to some
people that only gay and bisexual men can become
ill will monkeypox—and some have raised concerns
about the virus leading to a rise in homophobia.
Vaccinations are also available for people who are
at a greater risk of contracting the illness. President
Joe Biden declared monkeypox a public health
emergency earlier in August.
Monkey Vaccine
The current supply of monkeypox vaccine in the U.S.
is limited, but the federal government has released a
national vaccine strategy to be undertaken by the
Food and Drug Administration, Centers for Disease
Control and Prevention, National Institutes of Health,
and the Administration for Strategic Preparedness
and Response.
In advance of vaccines becoming more widely
available, there are actions people can take to
mitigate their risk of exposure and infection—actions
that are also useful even between the first and
second shot for those who have qualified for
vaccination.
While monkeypox has not been classified as a
sexually transmitted disease, it has been shown to
be highly contagious in the context of close,
intimate human contact. Therefore, exchanging
contact information with any new partner to allow
for sexual health follow-up, speaking openly with
your partner about any monkeypox symptoms, and
avoiding sharing things such as towels, sex toys, and
toothbrushes are means by which people can
proactively try to protect themselves from exposure.
Close social situations, such as parties, raves, or
nightclubs where patrons wear minimal clothing
and where there is often direct bodily contact, also
increase a person's risk.
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Stacker compiled a list of frequently asked questions
about the monkeypox vaccine from governments,
scientific sources, and health experts. Stacker spoke
with Dr. Wafaa El-Sadr, professor of epidemiology
and medicine and chair of global health at
Columbia University's Mailman School of Public
Health, and Dr. Sandra A. Fryhofer, board-certified in
internal medicine and chair of the American
Medical Association's Board of Trustees, to gain their
expert perspectives on the current state of vaccine
dissemination and to discover what the near future
holds for increased vaccine availability.
As of Aug. 30, 2022, there were 18,417 total
confirmed monkeypox cases in the United States,
according to the CDC.
Who is eligible?
Each state has its own recommendations, but the
CDC recommends vaccination for people who have
been exposed to monkeypox and people who may
be more likely to get monkeypox, and these include:
People who have been identified by public
health officials as a contact of someone with
monkeypox
People who know one of their sexual partners in
the past 2 weeks has been diagnosed with
monkeypox
People who had multiple sexual partners in the
past 2 weeks in an area with known monkeypox
"The vaccine is being prioritized for post-exposure,
and those with certain risk factors," explained
Fryhofer, who added that the reason why not
everyone is being called for vaccination is that there
are not enough vaccines immediately available.
Fryhofer also said that the vaccine may reduce
symptoms but not prevent them.
Scientists and researchers continue to scramble for
more information on monkeypox within this specific
context. More data is available each day.
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CDC: E. coli sickens 84 people in four
states; most ate lettuce at a Wendy's

Consumer Reports is advising people against eating
any Wendy's sandwich or salad with romaine lettuce
until more is known about a strain of E. coli that has
at sickened 84 people in four states, hospitalizing 38.
The non-profit advocacy group cited its food safety
experts in urging a cautious approach until the fastfood chain can confirm the source of the pathogen
and details how it plans to address the problem.
" E. coli can be especially harmful to young children,
infants, older persons and those with a
compromised immune system," James Rogers, CR's
director of food safety and testing, said Monday in a
statement. "The goal is to minimize your risk of
getting it, and until we know more about its source,
it's safest to avoid consuming Wendy's sandwiches
served with lettuce and any Wendy's salad
containing romaine lettuce."
While the source of the outbreak is unclear, many
of those who recently contracted E. coli reported
eating burgers on sandwiches with romaine lettuce
at a Wendy's restaurant before getting sick, the
Centers for Disease Control and Prevention said.
"Romaine lettuce served on burgers and
sandwiches at Wendy's was one of the most
common ingredients eaten among the menu items,
but investigators continue to analyze data at the
ingredient level to determine if there are any other
possible foods that could be the source of the
outbreak," the agency said.
Still, there is no reason for people to stop eating at
Wendy's or purchasing romaine lettuce, according
to the CDC. "At this time, there is no evidence to
indicate that romaine lettuce sold in grocery stores,
served in other restaurants or in people's homes is
linked to this outbreak," it stated.
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Larger outbreak?
The CDC on Thursday more than doubled its tally
to those infected to 84, including 53 who live in
Michigan, 23 from Ohio, two from Pennsylvania
and six Indiana residents. Of the 62 of those who
were interviewed as part of an agency probe, 52
said they ate at a Wendy's in the week before they
got sick.
But the actual number of those sickened in the
outbreak is likely higher than reported and could
include more than four states, the CDC noted.
A spokesperson for the Michigan Department of
Health and Human Services told CBS MoneyWatch
in an email that 53 cases had been confirmed, with
115 E. coli cases overall being investigated. The
Michigan tally includes eight instances of
hemolytic uremic syndrome (HUS), a potentially
deadly type of kidney disease that often requires
dialysis.
A Wendy's representative said the company is
cooperating
with
public
health
officials
investigating the outbreak. The company also has
discarded and replaced the sandwich lettuce at
some eateries in the region where people were
stricken.
"The lettuce that we use in our salads is different,
and is not affected by this action," Wendy's said.
Dublin, Ohio-based Wendy's and its franchisees
operate about 7,000 restaurants worldwide.
Romaine lettuce and other greens like spinach
and clover sprouts have been involved in at least 17
E. coli outbreaks around the U.S. between 2006
and 2019, according to the CDC.
E. coli outbreaks involving romaine lettuce
sickened nearly 200 people across the country in
late 2019, with regulators eventually pointing to
cow feces as the likely culprit. The infected lettuce
was grown downslope from from public land
where cattle grazed in the Salinas Valley in
California.
Four years ago, McDonald's switched its lettuce
supplier after its salads sickened more than 500
people in 15 states, with the cyclospora parasite
found to be behind the infections.
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Air travel complaints up 35% in June, DOT
report shows
Air travel complaints up 35% in June, DOT
report shows
MICHELLE STODDART
Fri, August 26, 2022 at 6:00 PM·2 min read
Air travel complaints were up nearly 35% in
June compared to the month before,
according to a report from the Department of
Transportation released Friday. Nearly one-third
of those complaints were about airline
cancellations, delays and other schedule
changes.
DOT data shows that 583,584 flights were
operated in June, which is down about 1% from
flights operated during May. Airlines reported
that 73.5% of scheduled flights were on time in
June of 2022, which is actually higher than the
pre-pandemic on-time data which was 73.3% in
June of 2019.
The data showed that 3.1% of airlines'
domestic flights were canceled which is almost
double the 1.6% of flights canceled in June
2021.
Some airlines had fewer scheduling problems
than others, according to the data.
The most on-time airlines in June were Alaska
Airlines, with nearly 79% of flights arriving on
time, Delta Air Lines and Hawaiian Airlines. The
airlines with the lowest on-time arrivals were
Allegiant Air, with only 59% of flights arriving on
time, JetBlue Airways and Frontier Airlines.
Hawaiian Airlines had the lowest rate of
canceled flights, with only .1% of flights
canceled. Alaska Airlines and Frontier Airlines
also had a low rate of cancellations, with .7%
and 1.1% canceled respectively.
American Airlines reported the highest rate of
canceled flights in June, with the carrier
canceling 4.4% of scheduled flights, according
to the data. Delta Air Lines and United Airlines
also had a higher rate of cancellations, with
3.9% and 3.5% of flights canceled respectively.
About a quarter of the complaints regarded
refunds from airlines. DOT said that their office
has investigated 10 airlines for failing to refund
"extreme delays," and hints that there are
ongoing investigations into more airlines.
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" Many passengers who were initially denied refunds
have since received the required refunds," the report
said. "The Department has taken and will take
enforcement action against noncompliant airlines
and ticket agents as necessary. [Office of Aviation
Consumer Protection] recently concluded its
investigation of 10 airlines and is pursuing
enforcement action against them for extreme delays
in providing refunds for flights the airlines canceled
or significantly changed."
The report added, "The Office is also actively
investigating the refund practices of additional
airlines flying to, from, or within the United States."
The data also showed small increases in
mishandled baggage, wheelchairs and scooters in
June, compared to the previous month.
This report comes after Transportation Secretary
Pete Buttigieg sent a letter to air carriers last week,
calling on them to shape up ahead of the Labor Day
travel weekend.
"In the first six months of 2022, roughly 24% of the
domestic flights of U.S. airlines have been delayed
and 3.2% have been canceled," Buttigieg said in the
letter. "As you know, these aren’t just numbers, these
are missed birthday parties, graduations, time with
loved ones and important meetings."
The complaints come as airlines across the U.S. and
the world have experienced widespread problems,
generally blamed on a combination of staffing
shortages and air traffic control issues. In total, more
than 100,000 flights have been canceled in the U.S.
so far this year and nearly a million flights delayed.
Several airlines cut back on summer schedules in an
effort to minimize disruptions and some have
extended those into the fall, including American
Airlines and United Airlines.
This story is developing as more complaints
continue to come in time for the holiday weekend.
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What You Need to Know about Long-Haul
COVID

The novel coronavirus has been running
rampant and mutating for the last 2 years. Over 1
million people have perished from the virus. The
National Center for Health Statistics Trusted
Source in partnership with the Census Bureau
reports that approximately 7.5% of adults have
long COVID symptoms which have lasted three
or more months after first contracting the virus.
Although the majority of people who were
once infected with COVID made full recoveries,
some people may not be so lucky. These people
are known as the “long-haulers”. Here is the
pertinent information you need to know about
long-haul COVID:
What are the Symptoms
People who struggle after a COVID infection is
gone experience many different long-lasting
and lingering symptoms. Common symptoms
can include but are not limited to:
·Fever
·Dry cough
·Tiredness
Less common symptoms include:
·Aches and pains
·Sore throat
·Diarrhea
·Conjunctivitis
·Headache
·Loss of taste or smell
·a rash on skin, or discoloration of fingers or toes
Serious symptoms include:
·Difficulty breathing or shortness of breath
·Chest pain or pressure
·Loss of speech or movement
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How Long Do the Symptoms Last?
A health expert revealed that a "…cough tends
to be the most lingering effect. That's true
whenever you have any viral infection… You can
be feeling totally better, you're still gonna have
some irritation and... a cough doesn't mean
you're contagious past 10 days but that's usually
the last to go away."
Fatigue is another symptom that can last a bit
longer as many people with long CCOVI
experience this in addition to brain fog. The
CDC says most people with COVID-19 "get
better within a few days to a few weeks after
infection." Officials also stated that for some
people, the symptoms can last longer. They can
also add to ongoing health problems for at-risk
people.
A recent study by Northwestern Medicine
revealed that “long-haulers” experience, tingling,
headaches, brain fog, blurred vision, dizziness,
fatigue, and tinnitus for around 15 months after
the initial onset of the virus. "Long-haulers,” are
defined as individuals who have had COVID
symptoms for six or more weeks, the hospital
system has said.
But, according to the CDC, four weeks after the
infection is when post-COVID conditions could
first be identified.
"Most people with post-COVID conditions
experienced symptoms days after their SARS
CoV-2 infection when they knew they had
COVID-19, but some people with post-COVID
conditions did not notice when they first had an
infection," the CDC states.
Long-COVID symptoms can range from a wide
variety of ailments, some of which may even
disappear and then return later.
"Post-COVID conditions may not affect everyone
the same way. People with post-COVID
conditions may experience health problems
from different types and combinations of
symptoms happening over different lengths of
time," the CDC reports. "Most patients’
symptoms slowly improve with time. However,
for some people, post-COVID conditions may
last months, and potentially years, after COVID19 illness and may sometimes result in
disability."
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Housing prices could fall by 20% in over a
hundred cities
According to real estate experts, housing prices
could dip by as much as 20% in more than 180
markets nationwide if the US economy falls
deeper into a recession, according to a new
study.
Analysts at the research firm Moody’s Analytics
revealed that homes in 183 of the 413 largest
regional housing markets in the country are
“overvalued” by more than 25%.
A map based on data from Moody’s was
published by Fortune. It showed that home
prices were poised to fall in so-called “bubbly”
markets like Phoenix and Boise.
Mark Zandi, the chief economist at Moody’s, told
Fortune that he believes housing prices in the US
will either remain the same or fall by as much as
5%.
The adjusted forecast is in contrast to earlier
predictions which held that housing prices would
remain unchanged over the next 12 months.
If the US falls deeper into a recession, home
prices could drop by as much as 10%, according
to Moody’s.
The firm believes that the Boise market is
overvalued by 72% while homes in Charlotte are
overvalued by 66%.
Moody’s analysts say that the Austin, Texas real
estate market is 61% above its true value.
The forecast is much more pessimistic than other
reports, including those from the Mortgage
Bankers Association, Fannie Mae, Freddie Mac,
CoreLogic, and Zillow — all of which are
predicting a single-digit rise in home prices.
But other agencies have echoed Moody’s. Fitch
Ratings said it envisions US home prices
dropping by up to 15%.
Robert Shiller, the noted economist who
correctly predicted the 2008 housing crash,
thinks there’s a good chance home prices could
fall by more than 10%.
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Ian Shepherdson, the chief economist at
Pantheon Macroeconomics, said last week that
the recent slump in the housing market is “still
nowhere near the bottom, especially for prices.”
His forecast came after existing home sales
dropped 5.9% to a seasonally adjusted annual
rate of 4.81 million units in July, according to the
National Association of Realtors.
Existing home sales have fallen for six straight
months and have hit their lowest level since May
2020.
The slump has coincided with a surge in
mortgage rates over the last year, which
compounded the affordability challenge for
would-be homebuyers facing steep sale prices.
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Welcome one of our credit union partners!

As a nonprofit consumer education organization, ACC has developed partnerships
with credit unions across the country. These partnerships allow ACC members
eligibility with our credit unions. If approved, our members gain access to a
member-owned financial institution, with products and services designed to make
banking more affordable, simple and convenient, and to offer additional resources
that can help our members identify and achieve their financial dreams.
Pay it forward.

Verve Credit Union
750 Witzel Avenue
Oshkosh WI 54902
,
+++

Verve: We are Verve, a Credit Union. This new name
stands for all the things we are: enthusiastic,
energetic, strong and driven. These characteristics
are put to work every day on behalf of those who
bank with us. We believe this name truly stands for
who we really are and is reflective of how we serve
our members and the community as well as our
pursuit to bring improved technologies to support
our services.
A credit union: There is a big misconception of
what credit unions are and when you think of how
credit unions started; it was people helping people.
When resources are pooled together, all
participants thrive. This cooperative approach not
only allows us to help our members succeed
financially while remaining personable but also
allows us to drive more innovation, accept
continuous adaption and improve the member
experience.
Why Verve?
Energy, enthusiasm and going above and beyond?
Yeah, that’s Verve. We’re ready to help focus more
on living and less on worrying about money. Plus,
we’re always just a phone call, branch or website
visit away. We challenge the status quo to better
serve the needs of others – our members, our team
members and the community.
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We love to get involved and give back in every
community we serve.
The next time you see orange don’t be afraid to say hi
to one of the friendly faces from Verve.
WHO WE ARE
Neighbors, friends and one of your biggest fans.
People helping people is what credit unions were
founded on, and it’s what we live and breathe at
Verve. We like to help people in unexpected ways…
from Random Acts of Verve (our way of surprising
community members with acts of kindness) to the
energy and enthusiasm we bring to each and every
member we serve. We’re not your average financial
institution and we wouldn’t have it any other way.
There’s more to Verve than friendly faces and fresh
interest rates.
We offer products and services that are designed to
keep up with your lifestyles—like Round Up and Save
to Win, just to name a few. And we’re committed to
making our communities better places to live, work
and worship not only through the products and
services we offer, but in the ways we give back, serve
others and pay it forward.
P.S. Did you know we made the Best Credit Unions
to Work For list FOUR years in a row?
For more information, call toll-free: 800.448.9228
or visit our website at: https://verveacu.com/
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Friend of the
Consumer
Is your business
consumer-friendly?
Does your business deserve
greater recognition for its
service to consumers?

Green C
Certifcation
If
your
company
or
organization would like to
increase its credibility with
consumers,
you
should
consider applying for ACC's
"Green C" Certification.
Applications for the
Summer cycle are now being
accepted through December
16th.
It's a proven fact that
consumers prefer to do
business with eco-friendly
companies, implement green
initiatives and that practice
Corporate
Social
Responsibility. The process is
straight-forward,
and
all
applicants are recognized by
the ACC and the Green USA
Institute.
All applicants should review
the criteria, then complete
and submit their applications
to ACC's Green Consumer
Council for review, assessment
and feedback. Program details
and the Green C Certification
criteria can be viewed online
at bit.ly/3d45Con.
For more information, call
1-800-544-0414 or visit ACC's
website here.
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If so, you should apply for
the American Consumer
Council's Friend of the
Consumer Award.

Each year, ACC awards
numerous
"Friend
of
the
Consumer" awards to deserving
manufacturers, retailers, and
other businesses that produce
or sell products in the United
States, and which meet or
exceed federally mandated
standards,
and
have
"demonstrated a commitment
to American consumers by
providing products or services
that
foster
consumer
confidence
and
market
acceptance."
To apply, complete the
online
application
at:
www.americanconsumercou
ncil.org/awards.asp
and
return it to ACC with the
application fee.
Applicants will be notified
within five days of receipt of
their application. Thereafter, a
panel of independent judges
will review your application
and
make
a
formal
recommendation within 20
days of your submission.

Financial Education
ACC is honored to have a partnership with
Nicole Middendorf. Nicole is a money
maven, a knowledge junkie, and a born
coach. She is an entrepreneur who left
Morgan Stanley in 2003 to run her own
wealth management firm. Nicole is the
author of five books, a world traveler,
philanthropist, and an accomplished
public speaker.
As a Wealth Advisor and Certified
Divorce Financial Analyst with Prosperwell
Financial, her main focus is to help people
create wealth from the inside out. She is
able to accomplish this through one-onone client meetings, writing books,
presenting at conferences, and appearing
on TV, radio, and other media.
Nicole shares financial advice and a reallife perspective on saving, planning, and
investing with audiences across the
country. Her primary goal is to take
complicated subjects and make them
easy to understand. She works hard to
empower her audience to make crucial
and positive changes in their own lives.
Nicole’s books have received local and
national press coverage, where she has
become known for her thoughtful concise
quotes, relaxed on-air presence, and
articulate delivery.

ACC is committed to promoting and
providing financial education to the
public.
Nicole
Middendorf
has
collaborated with us to create a new 6part video series that promotes financial
literacy for youth. Check it out here:
https://qcashfinancial.com/are-wefailing-our-kids-in-financial-literacy/

ACC
11251 Rancho Carmel Dr.
#503016
San Diego, CA 92150-3016
800-544-0414
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Issued By:
Thomas Hinton
President & CEO
American Consumer Council
San Diego, CA
(800)-544-0414
www.americanconsumercouncil.org
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Overview:
The American Consumer Council (ACC) completed its 2021-2022 fiscal year (May 1 –
April 30) with positive results despite the continued pressures of high gas prices,
mounting inflation, and new mutations of the COVID-19 virus.
I am pleased to report ACC experienced steady growth across three key metrics –
membership, financial growth and program services. Below is my Executive Summary
for the past 12 months covering the period of May 1, 2021 – April 30, 2022.
Membership:
The American Consumer Council (ACC) is pleased to report continued membership net
growth of 14.6% in FY 2021-2022.
As of April 30, 2022, ACC experienced membership growth of 23% resulting in the
addition of 31,118 new members giving us a total of 332,104 members (accounting for
attrition). ACC and its 46 state affiliate consumer councils easily surpassed their annual
membership goal of 315,000 members for the fiscal year. Also, significant is the
number of new Business Memberships which grew by over 62%.
Also, ACC can report that during the past fiscal year, ACC added several new credit
union sponsoring members in multiple states. ACC also expanded its partnership with
UPGRADE, a fintech company that continues to support consumers and the credit union
community. Also, ACC is working closely with CU Collaborate, a consulting firm
based in Washington, DC to help credit unions expand their field of membership and
help consumers in under-served communities.
Financials:
ACC’s financial condition improved significantly. During the 2021-2022 fiscal year, the
American Consumer Council experienced a significant increase in revenues, up 33.17%
while expenses rose only 9.89%.
ACC’s net assets increased by 75.74%. The complete financial reports and statements
was provided to the Board of Directors and members at ACC’s recent Annual Meeting
on August 26th.
Education:
This spring, ACC‘s financial education video series was re-started as ACC launched a
new video series targeting Millennials and Gen Z’ers. ACC is fortunate to now partner
with Nicole Middendorf of Minnesota, who produced six new videos for ACC. These
new videos are on the ACC website: www.americanconsumercouncil.org and we now
have our own YouTube channel.
NEWS & VIEWS
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The videos are paid for by ACC and provided at no charge to our members and credit
union partners.

2022 Forecast:
Based on our analysis of the U.S. economy and global economic conditions, ACC
anticipate the American GDP will grow at a very modest rate, and supply chain issues
and the nagging Covid-19 variants will continue to hamper economic growth. Another
disturbing factor is inflation with current inflation projected at 8-10% in 2022.
Accordingly, ACC is cautiously optimistic for its own growth in terms of income
growth projected at 16% with a more substantial increase in expenses projected at 12%..
As ACC’s membership continues to grow, the current pace of membership growth is
projected to be at least 12% in FY 2022-2023 with business memberships continuing to
grow at a projected rate of 18% in this current fiscal year.
Annual Meeting:
In compliance with our Bylaws, ACC held its annual meeting in La Jolla, California on
Friday, August 26, 2022 at 10:00 a.m. PDT. Given restrictions for social gatherings,
this annual meeting was limited to the ACC Board of Directors. However, nearly 3,000
members and guests participated virtually via ACC’s conference call service.
Thanks to ACC’s Board:
We are grateful to ACC’s Board of Directors for their commitment to serving our
association during this pandemic period, and for their support as we continue to work
towards fulfilling our mission of consumer advocacy, financial education, and corporate
social responsibility. We very much appreciate our members’ patience during the past
two years with the COVID pandemic disruptions and look forward to an in-person
Annual Meeting in 2023.

NEWS & VIEWS

PAGE 15

